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Credit distribution, Eligibility and Pre-requisites of the Course 

 

Course title & 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite 

of the 

course 

Lecture Tutorial Practical/ 

Practice 

Business 

Organisation 

BCH: GE- 1.1 

4 3 1 0 Pass in XII NIL 

 

Learning Objectives   

 

The course aims to familiarize the students with the forms of business organisation and 
contemporary issues. 
 

Learning outcomes  

 
The Learning Outcomes of this course are as follows: 
1. examine the dynamics of the most suitable form of business organisation in different 

situations. 
2. evaluate the various elements affecting the business environment. 
3. analyse business models for different organisations. 
4. record and report emerging issues and challenges of business organisations. 
5. evaluate changes in the working pattern of modern organisations 

 

SYLLABUS OF GE-1  

 

Unit 1: Introduction (12 hours) 

Business – Concept, nature and scope, business as a system, business objectives, business and 
environment interface, distinction between business, commerce and trade, Business ethics, social 
responsibilities of Business 
 

Unit 2: Business Enterprises (12 hours) 

Forms of Business Organisation: Sole Proprietorship, Partnership firm, Joint Stock Company, 
One Person Company, Cooperative society; Limited Liability Partnership; Multinational 
Corporations; Choice of Form of Organisation; Business Combination: Need and Objectives, 
Forms: Mergers, Takeovers and Acquisitions. 
 

 

  

GENERIC ELECTIVES (GE-1): BUSINESS ORGANISATION 

_______(title) 

COMMON POOL OF GENERIC ELECTIVES (GE) COURSES 

OFFERED BY DEPARTMENT OF COMMERCE 
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Unit 3: Business Environment (12 hours) 
Meaning and significance of Business environment, Internal and external environment, 
Dimensions of Business Environment; Uncertainty and business; Environmental Analysis and 
Diagnosis, Environment scanning techniques: SWOT and ETOP. 
Unit 4: Entrepreneurship: Founding the Business (12 hours) 
Entrepreneur-Entrepreneurship-Enterprise; entrepreneurial ideas and opportunities in the 
contemporary business environment; Process of entrepreneurship; Forms of entrepreneurship; 
Skill India, Start-up India, Make in India, Globalisation. 
 

Unit 5: Contemporary Issues of Business Organisations (12 hours) 

Emerging Issues and Challenges; Innovation in Organisational Design; Learning Organisations, 
Workforce Diversity, Franchising, Outsourcing, and E-commerce; Government and business 
interface; Sustainability; Digitalisation and Technological innovations. 
 
Practical Exercise 

The learners are required to 
1. complete the exercise wherein they are given different situations and scenarios to start 

their own business (in terms of capital, liability, the scale of operations, etc.) and are 
asked to select the most suitable form of business and justify the same highlighting the 
advantages and disadvantages of their choice.  

2. identify various elements affecting the business environment and conduct a SWOT 
analysis for the company identified. 

3. visit different enterprises and present a report on business models followed by them 
through a comparative analysis. 

4. record and report their observations regarding the emerging issues and challenges of 
business organisations. 

5. identify changes in the working pattern of modern organisations.  
 

Essential/ Recommended Readings: 

● Basu, C. (2017). Business Organisation and Management. McGraw Hill Education.  
● Chhabra, T. N. (2019). Business Organisation and Management. Sun India Publications. 

New Delhi.  
● Drucker, P. F. (1954). The Practice of Management. Newyork: Harper & Row. 
● Kaul, V. K. (2012). Business Organisation Management. Pearson Education. 
● Koontz, H., & Weihrich, H. (2012). Essentials of Management: An International and 

Leadership Perspective. Paperback.  
● Singh, B. P., & Singh, A. K. (2002) Essentials of Management. New Delhi. Excel Books 

Pvt. Ltd. 

● Vasishth, N., &  Rajput N. (2019)., Business Organisation & Management. Kitab Mahal.  
Delhi. 

 

Note: Readings will be updated by the Department of Commerce and uploaded on 

Department’s website. 

 

Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 
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Credit distribution, Eligibility and Pre-requisites of the Course 

Course title & 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite 

of the 

course 

Lecture Tutorial Practical/ 

Practice 

Finance for 

Everyone 

BCH: GE- 1.2 
4 3 0 1

Pass in XII NIL 

Learning Objectives  

The course aims to offer an integrated approach to the understanding of concepts and 
applications of financial planning. 

Learning outcomes 

The Learning Outcomes of this course are as follows: 
1. explain the importance of financial literacy and the institutions providing financial services.
2. prepare a financial plan, and budget and manage personal finances.
3. avail and manage services offered by banks.
4. avail and manage services offered by post offices.
5. plan for life insurance and property insurance.
6. choose instruments for investment in shares.

SYLLABUS OF GE-2 

Unit 1: Introduction, Financial Planning and Budgeting (9 hours) 

Meaning, importance and scope of financial literacy; Prerequisites of financial literacy – level of 
education, numerical and communication ability; Various financial institutions – banks, 
insurance companies, post offices, mobile app-based services. Need of availing of financial 
services from banks, insurance companies and postal services. Concept of economic wants and 
means for satisfying these needs; Balancing between economic wants and resources; Meaning, 
importance and need for financial planning; Personal budget, family budget, business budget and 
national budget; Procedure for financial planning and preparing a budget; Budget surplus and 
budget deficit, Avenues for savings from surplus, Sources for meeting the deficit.  

Unit 2: Banking Services (9 hours) 

Types of banks; Banking products and services – Various services offered by banks; Types of 
bank deposit accounts – savings bank account, term deposit, current account, recurring deposit; 
pan card, address proof, KYC norm; Various types of loans – education loan, consumer durable 
loan, vehicle loan, housing loan, short term, medium term, long term, microfinance, bank 
overdraft, cash credit, mortgage, reverse mortgage, hypothecation, pledge, Agricultural and 
related interest rates offered by various nationalized banks; Cashless banking, e-banking, check 

GENERIC ELECTIVES (GE-2: FINANCE FOR EVERYONE 
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counterfeit currency; CIBIL, ATM, net banking, RTGS, NEFT, IMPS, electronic clearance 
services (ECS), debit and credit card, app-based payment system, bank draft and pay order; 
banking complaints and ombudsman.  
 

Unit 3: Financial Services from India Post Office (6 hours) 
Post office savings schemes: savings bank, recurring deposit, term deposit, monthly income 
scheme, kisan vikas patra, NSC, PPF, senior citizen savings scheme , sukanya samriddhi yojana ; 
India post payments bank. money transfer: money order, e-money order. instant money order, 
collaboration with the western union financial services; mo videsh, international money transfer 
service, money gram international money transfer, Indian postal order.  
 
Unit 4: Insurance Services (9 hours) 
Life insurance policies: life insurance, term life insurance, endowment policies, pension policies, 
ULIP, health insurance plans, comparison of policies offered by various life insurance 
companies, comparison of policies offered by various health insurance companies. Property 
insurance policies. Post office life insurance schemes: postal life insurance and rural postal life 
insurance.  
 

Unit 5: Stock Markets – Some Basic Concepts (12 hours) 
Terms used in stock markets: SENSEX, NIFTY, primary markets, secondary markets, initial 
public offering(IPO), follow-on public offering (FPO), offer for sale (OFS), block deal, equity 
shares, preference shares, debentures, bonus shares, stock split, dividend, buyback, DEMAT 
account, trading account, delivery instruction slip (DI Slips), blue chips, defensive stocks, face 
value, market value, market capitalisation, pre-opening session, trading session, opening price, 
closing price, business days, bull, bear, bull market, bear market, risk, stop loss, derivatives, call 
option, put option,  hedge, holding period; Tax on short term capital gains and long-term capital 
gains, Mutual Fund and its various schemes. 
 
 
Practical Exercise         (30 hours) 

The learners are required to 
1. visit banks, post offices, and insurance companies to collect information and required 

documents related to the services offered by these institutions and to know the procedure for 
availing of these services.  

2. carry out the comparative analysis of different types of life insurance policies. 
3. carry out the comparative analysis of different types of health insurance policies.  
4. prepare a personal and family budget for one/six/ twelve months on imaginary figures. 
 

Essential/ Recommended Readings: 

 
● Avadhani, V. A. (2022). Investment Management. Himalaya Publishing House Pvt. Ltd., 

Mumbai.  
● Batra, J. K. (2018). Accounting and Finance for Non-finance Managers, Sage Textbook 
● Bhattacharya. (2021). Indian Financial System.Oxford University Press. 
● Chandra, P. (2018). Investment Game: How to Win. Tata McGraw Hill Education, New 

Delhi.  
● Kothari, R. (2010). Financial Services in India-Concept and Application. Sage Publications 

India Pvt. Ltd., New Delhi.  
● Milling, B. E. (2001). The Basics of Finance: Financial Tools for Non-Financial Managers. 

Universe Company, Indiana. 
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● Mittra, S., Rai, S. K., Sahu, A. P., & Starn, H. J. (2020). Financial Planning. Sage
Publications India Pvt. Ltd., New Delhi.

● Sofat, R.,  & Hiro, P. (3rd Edition). (2016). Basic Accounting.  PHI learning
● Zokaityte, A. (2017). Financial Literacy Education. Palgrave Macmillan, London.

Note: Readings will be updated by the Department of Commerce and uploaded on 

Department’s website. 

Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 

Credit distribution, Eligibility and Pre-requisites of the Course 

Course 

title & 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite of 

the course 
Lecture Tutorial Practical/ 

Practice 

Marketing 

for 

Beginners 

BCH: GE- 

1.3 

4 3 1 0

Pass in XII NIL 

Learning Objectives  

The structure of this course is to provide a basic understanding of concepts, principles, tools and 
techniques of marketing and to provide knowledge about various developments in the marketing 
scenario in India.  

Learning outcomes 

The Learning Outcomes of this course are as follows: 
1. evaluate the companies following societal marketing concepts and along with their social

initiatives.
2. judge the segmentation of a product, service, event, or organisation of companies.
3. analyse the process of value creation through marketing decisions involving product,

pricing and distribution.
4. compare the pricing strategies of various companies.
5. explain marketing decisions involving product promotion and acquire knowledge about

the various developments in the marketing area.

GENERIC ELECTIVES (GE-3) Marketing for Beginners 
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SYLLABUS OF GE-3  

 

Unit 1:  Introduction to Marketing and Marketing Environment (12 hours) 

Introduction to Marketing: Concept, Scope and Importance; Marketing Philosophies; 
Marketing Mix for goods and services. 
Marketing Environment: Need for studying marketing environment; Micro environment-
company, suppliers, marketing intermediaries, customers, competitors, publics; Macro 
environment- demographic, economic, natural technological, politico-legal and socio-cultural 
factors. 
 
Unit 2: Consumer Behaviour and Marketing Strategies (12 hours) 

Consumer Behaviour: Need for studying consumer Behaviour; Stages in consumer buying 
decision process, Factors influencing consumer’s buying decisions. 
Marketing Strategies: Market segmentation-concept and bases of segmenting consumer 
markets; Market Targeting; Product Positioning- concept and bases. 
 
Unit 3: Product Decisions (8 hours) 

Concept and classification; Product mix; Branding; Packaging; Labeling; Product support 
services; Product life cycle concept and marketing strategies.  
 
Unit 4: Pricing Decisions and Distribution Decisions (12 hours) 

Pricing Decisions: Objectives; Factors affecting the price of a product; Pricing strategies for 
new products- penetration pricing and skimming pricing. 
Distribution Decisions: Channels of Distribution: types and functions; Wholesaling and 
retailing; factors affecting the channels of distribution; Logistics Decisions. 
 
Unit 5: Promotion Decisions and Developments in Marketing (16 hours) 

Promotion Decisions: Communication process; Importance of promotion; Promotion tools: 
advertising, personal selling, sales promotion, public relations, publicity and direct marketing 
Developments in Marketing: Sustainable Marketing; Rural marketing; Social marketing; 
Digital marketing – an overview. 
 
Practical Exercises: 

 

The learners are required to 

1. select the examples of companies who are following societal marketing concepts and 
discuss their social initiatives. 

2. suggest the suitable bases for segmentation of a product, service, event, or organisation of 
your choice. 

3. list out the companies whose product has reached the maturity stage and explain the 
marketing strategies adopted by them. 

4. identify the companies following skimming and penetration pricing policy. 
5. analyse the rural marketing strategies of a business organisation. 

 

Essential/ Recommended readings 

 
● Baines, P. et al. (2021).Fundamentals of Marketing.Oxford University Press. 
● Etzel, M. J., Walker, B. J., Stanton, W. J., & Pandit, A. (2010). Marketing. Mc Graw Hill. 
● Kapoor, N. (2022).  Principles of Marketing, 2nd ed.  PHI learning 
● Kotler, P., Armstrong, G., &  Agnihotri, P. (2018). Principles of Marketing. Pearson 

Education.  Indian edition. 
● Kotler, P., Chernev, A., & Keller, K. L. (2022). Marketing Management. United Kingdom: 
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Pearson Education. 
● Levy, M., & Grewal, D. (2022). Marketing. United States: McGraw-Hill Education.
● Masterson, R. (2022), Marketing, 5ed., Sage Textbook
● Ramaswamy, N. (2018), Marketing Management, Sage Textbook
● Sharma, K. & Aggarwal S. (2021). Principles of Marketing. Taxmann Publications.

Note: Readings will be updated by the Department of Commerce and uploaded on 

Department’s website. 

Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 

Credit distribution, Eligibility and Pre-requisites of the Course 

Course 

title & 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite of 

the course 
Lecture Tutorial Practical/ 

Practice 

Accounting 

for 

Everyone 

BCH: GE- 

1.3 

4 3 0 1

Pass in XII NIL 

Learning Objectives  

Objective: The course aims to help learners coming from non-commerce backgrounds acquire 
basic knowledge of financial accounting and to impart preliminary skills for recording various 
kinds of financial transactions and preparing financial statements. 

Learning outcomes 

The Learning Outcomes of this course are as follows: 
1. Analyze various terms used in accounting;
2. Make accounting entries and prepare cash books and other accounts necessary while
running a business;
3. Prepare profit and loss account and balance sheet;
4. Prepare accounts based on accounting software;
5. Analyze information from the company's annual report.

SYLLABUS OF GE-4 

Unit 1: Introduction to Accounting and Accounting Principles (9 hours)

Accounting - Meaning, Importance, Need, objectives, advantages and limitations. Accounting as 
an information system, user of accounting information, sources of accounting information.  
Some Basic Accounting Terms –Transactions, Accounts, Assets, Liabilities, Capital, Drawings, 
Expenditure and Expense, Income, Revenue, Gain, Profit, Surplus, Loss, Deficit.  

GENERIC ELECTIVES (GE- 4) Accounting for Everyone 
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Accounting Principles Basis of Accounting – Cash, Accrual and Hybrid. Difference between 
Double Entry system and Single entry system (accounting for incomplete records). 

Unit 2: Recording of transactions (9 hours)

Identification of transactions and events for recording, Classifications of accounts (Traditional): 
Personal Account, Real Account and Nominal Account, Classifications of accounts (Modern): 
Assets, Liabilities, Capital, Income and expenses. Accounting Equation, Rules of debit and 
credit. Basis of recording – vouchers, Journalising the transactions. 

Unit 3: Preparation of Accounts and Depreciation Accounting (9 hours)

Preparation of Ledger, Cash Book including bank transactions and depreciation accounting: 
concept, features, causes, methods (SLM and WDV), charging to assets account. 

Unit 4: Preparation of Financial Statement (9 hours)

Trial Balance; Concept of Revenue and Capital expenditure; Preparation of Trading and Profit & 
Loss Account and Balance Sheet for a sole proprietor with basic adjustments. 

Unit 5: Accounts from Incomplete Records (9 hours) 

Meaning, features, reasons and limitations of accounting from incomplete records. Determining 
profit and loss using the Statement of affairs method. 

Practical Exercises: (30 hours) 

1. Download annual reports of business Organisations from the websites and go through the
contents of the annual report  and present the salient features of the annual report using some
ratios and content analysis including textual analysis.

2. Prepare a bank reconciliation statement from the individual passbooks.

3. Prepare Trading and Profit & Loss Account, Balance Sheet, and Cash Flow Statement
collecting necessary data from small business firms.

4. Prepare financial statements using appropriate software.

Suggestive Readings: 

● Batra, J. K. (2018). Accounting and Finance for Non-finance Managers, Sage Textbook
● Bhupinder, Lt. (2020). Principles of Financial Accounting, Cengage.
● Goyal, B. K., & Tiwari, H. N. (2021). Financial Accounting. Taxmann Publication, New

Delhi.
● Gupta, R. L., & Radhaswamy, M. (2014). Financial Accounting. S. Chand Publishing, New

Delhi.
● Hatfield, L. (2019) Accounting Basics. Amazon Digital Services LLC.
● Horngren, C. T., Sundem, G. L., Elliott, J. A., & Philbrick, D. (2017). Introduction to

Financial Accounting. Pearson Education, London
● Kumar, A. (2018) Financial Accounting, Singhal Publication
● Lal, J., & Srivastava, S. (2017). Financial Accounting Text & Problems. Himalaya Publishing

House, Mumbai.
● Maheshwari, S. N., Maheshwari, S. K., & Maheshwari, S. K. (2018). Financial Accounting.

Vikas Publishing House Pvt. Ltd, New Delhi
● Monga, J. R. (2020). Financial Accounting: Concepts and Applications. Mayur Paperback ,

New Delhi
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● Mukharji, A., & Hanif, M. (2010). Financial Accounting. Tata McGraw Hill Publishing Co.
Ltd, New Delhi

● Mukherjee, S., & Mukherjee, A. K. (2017). Financial Accounting Oxford University Press,
USA

● Sah, R. K. (2020). Concept building approach to financial accounting, Cengage
● Sehgal, D. (2016). Financial Accounting. Vikas Publishing House Pvt. Ltd, New Delhi.
● Siddiqui, S. A. (2008). Book Keeping & Accountancy. Laxmi Publications Pvt. Ltd,  New

Delhi.
● Sofat, R.,  & Hiro, P. (2016). Basic Accounting, 3rd ed.  PHI learning
● Tulsian, P. C. (2020). Financial Accounting.Tata McGraw Hill Publishing Co. Ltd, New

Delhi.

Note: Readings will be updated by the Department of Commerce and uploaded on 

Department’s website. 

Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 

Credit distribution, Eligibility and Pre-requisites of the Course 

Course title 

& Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite of 

the course 
Lecture Tutorial Practical/ 

Practice 

Computer 

Applications 

in Business 

BCH: GE- 

1.5 

4 1 0 3

Pass in XII NIL 

Learning Objectives  

This paper aims to impart computer knowledge that will enable them the ability to handle and 
analyse data for decision making and present it to the person concerned in the form of 
presentations and/or reports in the fast-moving business world. 

Learning outcomes 

The Learning Outcomes of this course are as follows: 

1. describe the various concepts and terminologies used in computing, computer networks
and the internet.

2. examine document creation for report making and communication.
3. identify and make good presentations.
4. analyse various computations using various functions in the area of accounting and

finance and represent the business data using suitable charts. s/he should also be able to

GENERIC ELECTIVES (GE- 5) COMPUTER APPLICATIONS IN BUSINESS 
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manipulate and analyse the business data for a better understanding of the business 
environment and decision-making. 

5. identify  the spreadsheet knowledge acquired through this paper in solving real-life
problems that help in decision making.

Unit 1: Introduction (4 hours) 

Computing: Concept of computing, Data and information; Computing Interfaces: Graphical 
User Interface (GUI), Command Line Interface(CLI), Touch Interface, Natural Language 
Interface(NLI); data processing; applications of computers in business. 
Computer Networks: Meaning of computer network; objectives/ needs for networking; 
Applications of networking; Basic Network Terminology;  Types of Networks; Network 
Topologies; Distributed Computing: Client Server Computing, Peer-to-peer Computing; 
Wireless Networking; Securing Networks: firewall.
Basic Internet Terminology: I.P. Address, Modem, Bandwidth, Routers, Gateways, Internet 
Service Provider (ISP), World Wide Web (www), Browsers, Search Engines, Proxy Server, 
Intranet and Extranet; Basic Internet Services; Internet Protocols: TCP/IP, FTP, HTTP(s), Uses 
of the Internet to Society; Cyber Security: Cryptography, digital signature.  

Unit 2: Word Processing (3 hours) 

Introduction to word Processing, Word processing concepts, Use of Templates and styles, 
Working with word documents: Editing text, Find and replace text, Formatting, spell check, 
Autocorrect, Auto-text; Bullets and numbering, Tabs, Paragraph Formatting, Indent, Page 
Formatting, Header and footer, page break, table of contents, Tables: Inserting, filling and 
formatting a table; Inserting Pictures and Video; Mail Merge (including linking with spreadsheet 
files as data source); Printing documents; Citations, references and Footnotes. 

Unit 3: Preparing Presentations (2 hours) 

Basics of presentations: Slides, Fonts, Drawing, Editing; Inserting: Tables, Images, texts, 
Symbols, hyperlinking, Media; Design; Transition; Animation; and Slideshow, exporting 
presentations as pdf handouts and videos.   

Unit 4: Spreadsheet basics (2 hours) 

Spreadsheet concepts, Managing worksheets; Formatting, conditional formatting, Entering data, 
Editing, and Printing and Protecting worksheets; Handling operators in the formula, Projects 
involving multiple spreadsheets, Organizing Charts and graphs; Flash-fill; Working with 
Multiple worksheets; controlling worksheet views, naming cells and cell ranges. 

Spreadsheet functions: Mathematical, Statistical, Financial, Logical, Date and Time, Lookup and 
reference, Text functions and Error functions. 
Working with Data: Sort and filter; Consolidate; Tables; Pivot tables; What–if-analysis: Goal 
seek, Data tables and Scenario manager. 

Unit 5: Spreadsheet projects (4 hours) 

Creating business spreadsheet: Loan repayment scheduling; forecasting: stock prices, costs & 
revenues; Payroll statements; handling annuities and unequal cash flows; Frequency distribution 
and its statistical parameters and break-even analysis. 

Note:

1. The General Purpose Software referred in this course will be notified by the University
Departments every three years.  If the specific features, referred to in the detailed course
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above, are not available in that software, to that extent it will be deemed to have been 
modified. 

Practical Exercises (60 hours) 

The learners are required to do the practical exercises which include, but are not limited to, the 
following: 

1. Analyze and compare the different mobile payment apps (at least 5) on the basis of
their pros and cons and prepare a report on the same in word document using a table of
contents, bullets, numbering, citations, etc. Also prepare a presentation for the same.

2. Using mail merge utility of word processing for either sending letters or for creating
any other document like salary slip/ utility bills to be delivered to multiple recipients
using data from a business organization or of the peer students.

3. Identify a topic related to any business operation and prepare a PowerPoint
Presentation with all the above functions therein.

4. Prepare a Spreadsheet document with any hypothesized data and perform all the above
functions therein.

5. By taking secondary data from a company’s income statement and balance sheet for
five to ten years, all the learners are required to conduct the Ratio Analysis and forecast
values for different items of these statements for the next five to ten years.

6. Using logical, mathematical and statistical functions of the spreadsheet, the learners
should be able to analyse the results of the class test using hypothesized data to determine
the students who passed or failed, assigning them ranks like first, second, third, etc.,
finding out a number of absentees, counting no. of students scoring marks with
distinction, etc.

7. The learners should be able to prepare repayment schedules of the loans that they
borrow, prepare a payroll statement using spreadsheet functions listed above and analyse
different investment opportunities using financial functions.

8. By taking live data from the website of the Government of India, use a Spreadsheet for
preparing frequency distribution, and graphs, and calculate statistical measures like mean,
median, mode, standard deviation, Correlation etc.

Essential/ Recommended Readings 

● Jain, H. C., & Tiwari, H. N. (2021). Computer Applications in Business. Taxmann, Delhi.

● Joseph, P. T., S. J. (2015). E-Commerce: An Indian Perspective, 6th ed. PHI Learning
● Mathur, S., & Jain, P. (2016).  Computer Applications in Business. Galgotia Publishing

Company
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● Madan, S. (2020).Computer Applications in Business. Scholar Tech Press, Delhi.
● Sharma, S. K., & Bansal, M. (2017). Computer Applications in Business. Taxmann, Delhi.
● Thareja, R. (2019). Fundamentals of Computers. Oxford University Press.
● Thareja, R. (2018). IT & It's Business Application.Oxford University Press.
● Walkenbach, J. (2016). MS Excel. Bible. John Wiley & Sons, USA.
● Winston, W. L. (2013). MS Excel. Data Analysis & Business Modeling. Microsoft Press,

USA.

Suggestive Readings: 

● Benninga, S. (2022). Financial Modeling. The MIT Press, USA.

Note: Readings will be updated by the Department of Commerce and uploaded on 

Department’s website. 

Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 

Credit distribution, Eligibility and Pre-requisites of the Course 

Course title & 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite 

of the 

course 

Lecture Tutorial Practical/ 

Practice 

Bhartiya Gyan 

Parampara 

(Indian 

Knowledge 

System) 

BCH: GE- 1.6 

4 3 1 0

Pass in XII NIL 

Learning Objectives  

The course aims to familiarize the students with the astonishing breadth and depth of the Indian 
scientific and knowledge tradition. 
Learning outcomes 

The Learning Outcomes of this course are as follows: 

1. apportion the experience of the Gurukul system of education Indian culture
2. explain the concept of oneness (Ekatma Bhav).
3. use meditation on Panchkoshas and Chakras for enhancing productivity.
4. apply the management principles from the epics and compare them with the policies and

schemes of the Government of India.

GENERIC ELECTIVES (GE- 6) 

Bhartiya Gyan Parampara (Indian Knowledge System) 
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Unit 1: Bhartiya Gyan Parampara (Indian Knowledge System) – An Overview (16 hours) 
Importance of Ancient Knowledge; Defining Indian Knowledge System; The Indian Knowledge 
System Corpus- A Classification Framework; Some unique aspects of Indian Knowledge 
System: Nuances of an Oral Tradition. History of Traditional Indian Trade and commerce: Silk, 
cotton, sugar, spices etc., silk route. Traditional mercantile system 
 
Unit 2: Knowledge: Framework and Classification (16 hours) 

Tarka: The Indian Art of Debate- The Knowledge Triangle; Prameya – A Vaisesikan Approach 
to Physical Reality- Dravyas, Attributes, Action; Vaisesikan Worldview of ‘Existence’; 
Pramana; Samasya; Framework for establishing Valid Knowledge – Deductive/ Inductive Logic 
Framework, Potential Fallacies in the Reasoning Process, Established Tenets in a Field of Study. 
Knowledge management; Types of knowledge management , Knowledge barriers, Knowledge 
Retention 
   
Unit 3: Health, Wellness and Psychology (16 hours) 
Impact of Yoga Way of life on Emotional Intelligence of Managers; Ayurveda- Definition of 
Health; Tri- dosas – Relationship to Health; The Body- Mind- Intellect- Consciousness Complex; 
Consciousness- The True Nature of an Individual; Five layered Consciousness of an Individual 
(Panchkoshas); Chakra System (Energy centres). Consciousness: Management by consciousness, 
Levels of Individual and Organizational consciousness, Self-consciousness, beyond self-
consciousness. 
 
Unit 4: Governance and Public Administration (12 hours) 

Ramayana on Great Attributes, Dos, and Don’ts of a King; Arthasastra- Governance and 
Administration; Relevance of Arthasastra; Kautilyan State; Vidura- niti – Advice to a King- The 
Amatya, Settlements and Land Use (Janapada), Fortified Capital city (Durga), Treasury and 
State Economy (Kosa), Law & Order and Security (Danda), Foreign Policy and Allies (Mitra); 
Public Administration- Perspectives from the Epics. Indigenous banking system: Methods of the 
Indigenous banking system; Promissory note, Dastavez, Rahan,  
Functions of the indigenous banking system; Advancing loans, discounting Hundis; Type of 
Hundi, Darshni Hundi, Muddati Hundi. 

Practical Exercises: 

1. visit a Gurukul/ Ashram and have your own experience (anubhooti) of the Indian ancient 
knowledge system. 

2. muktchintan (brainstorming) on topics life worldview of existence. 
3. practise of meditation on Panchkoshas and Chakras. 
4. muktchintan (brainstorming) on the perspectives from the epics and the real-life scenario 

of their applicability in the policies and schemes of the Government of India like Foreign 
policy, Defence policy,  Innovation and Start-up Policy, Global Initiatives like One Sun 
One World One Grid: India’s Initiative; Vaccine Diplomacy, International Yoga Day.  
 

Essential/ Recommended readings  

● Aurobindo, S. (2021). The Foundations of Indian Culture. India: Sri Aurobindo Ashram.  
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● Dharampal. (1995). The Beautiful Tree: Indigenous Indian Education in the Eighteenth
Century. Rashtrotthana Sahitya. ISBN-10:8175310952

● Indian Knowledge Systems. (2005). India: Indian Institute of Advanced Study.
● Mahadevan, B., Bhat, V. R., & Pavana, N. (2022) Introduction to Indian Knowledge

System Concepts and Applications. PHI Learning
● Parthasarathy, S. (2014). Vedanta for Modern World. Sri Siim Research Press.

● Pe, D. (2005). Hidden dangers of meditation and yoga. Payal Books
● Simpson, A. (2019). Leadership Lessons from the Bhagavad Gita. India: SAGE

Publications.
● The Arthashastra. (2000). India: Penguin Books Limited.
● Vivekananda, S. (2021). Patanjali Yoga Sutra.  Srishti Publishers & Distributors. ISBN-

10:9390441137

Suggestive Readings 
● https://iksindia.org/index.php
● https://indianculture.gov.in/indian-culture-repository
● https://vedicheritage.gov.in/
● https://www.rarebooksocietyofindia.org/
● https://management.cessedu.org/
● https://indica.in/
● https://www.bhratiyakritisampada.nic.in
● Attree, A. K., Kumar, V., and Singh, A. K. (2020) Developing and validating the

individual and organisational consciousness scale, International Journal of Work
Organisation and Emotion, Vol. 11, No. 2, 154-177

Note: Readings will be updated by the Department of Commerce and uploaded on 

Department’s website. 

Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 

Credit distribution, Eligibility and Pre-requisites of the Course 

Course title 

& Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-

requisite of 

the course 
Lecture Tutorial Practical/ 

Practice 

Basic 

Personal 

Taxation 

BCH: GE- 

1.7 

4 3 1 0

Pass in XII NIL 

GENERIC ELECTIVES (GE- 7) Basic Personal Taxation 
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Learning Objectives  

To provide basic knowledge and equip students with the application of principles and provisions 
of the Income-tax Act, 1961 applicable to individuals and the relevant Rules; and to enable the 
students to apply them to real-world situations. 

Learning outcomes 

The Learning Outcomes of this course are as follows: 

1. analyse the basic concepts of income tax and determine the residential status of
different persons;

2. compute income under the heads ‘salaries’ and ‘income from house property;
3. compute income under the heads ‘Profits and gains of business or profession’ and

‘capital gains’;
4. compute income under the head ‘income from other sources’ and understand the

provisions relating to income of other persons included in assessee’s total income;
and

5. analyse various deductions and computation of total income and tax liability of
individuals.

Unit 1: Introduction (12 hours) 

Origin of Tax System in India; Taxation – Voluntary practice to the involuntary system, 
Kautilya’s philosophy of Taxation. 
Basic concepts: Income, agricultural income, person, assessee, assessment year, previous year, 
gross total income, total income, the maximum marginal rate of tax; Permanent Account Number 
(PAN). Residential status (only individual); Scope of total income on basis of residential status. 

Unit 2: Computation of Income – 1       (16 hours)   

Income from Salaries: Meaning, the basis of charge, different forms, allowances, perquisites. 
Income from house property: Basis of charge, computing income from letting out, self-occupied 
and partly let out and partly self-occupied, provisions related to unrealised rent, taxation of 
arrears of rent. Deductions from Annual Value (Sec 24).
Unit 3: Computation of Income – 2   (16 hours) 

Profits and gains of business or profession: Basis of charge, computing business or profession 
income, the relevance of method of accounting, scheme of deductions and allowances, specific 
deductions under the act, specific disallowances under the act. 
Unit 4: Computation of Income -3  (16 hours) 

Capital gains: Basis of charge, capital asset, transfer of a capital asset, consideration, cost of 
acquisition, cost of improvement, indexation, computation of capital gains. 
Income from other sources: Basis of charge, the relevance of method of accounting, dividend, 
interest on securities, winnings from lotteries, crossword puzzle, horse race, card games and 
their taxation, deduction from total income. 

Practical Exercises: 

The learners are required to: 

1. discuss selected provisions of the Income-tax Act, 1961 from the official website of the
Government of India;
2. refer to the Finance Act to learn about the amendments done in various provisions of the
Income-tax Act, 1961;
3. refer relevant notifications and circulars from the official website of Government of India;




